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Overview

Objective: to gather information to help ITS assess needs and
expectations and to help improve communications and
outreach strategies for incoming students

= Survey distributed electronically to first year
undergraduates (1096 students)

= 359 respondents (32.75%)
= Survey open for 12 days: Oct1-12,2010

" One Flip Video Recorder raffled off
" Winner: Zhouyang Zhang

= (One Kindle DX e-reader raffled off
= Winner: Ethan Seery



Objectives

= Assessing penetration of, and make students aware
of eStore , Student Information System, Software
Center, other ITS offerings

= Assessing student technology skills and equipment

= Evaluation of trends and patterns to enable sound
policy making and investments.



Brand of Computers brought to campus- 2010
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Brand of Computers brought to campus -

Dell

Apple

HP

Comparisons

Key Findings:
*Dell continues to be leader
*Apple continues to gain share

Percentage | Percentage | Percentage Percentage
Purchased | Purchased Purchased Purchased

2010 2009 2008 2007

34.40% 38.1% 41.40% 43.30%

30.20% 24.1% 17.70% 20.11%

13.70% 16.2% 17.50% 14.13%

Percentage
Purchased
2006

53.50%

16.80%

9.30%



Technology Self Assessment

I love new technologies and am among
the first to experiment with and use
them.

9.7%

| like new technologies and use them
before most people | know.

.5%

| usually use new technologies when most

I am usually one of the last people | know

to use new technologies. _ 16.4%

| am skeptical of new technologies and _
use them only when | have to. I 2.2%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%



Self — Reporting Student Skill Levels:

(Expert, Very Skilled, Fairly Skilled)

Using the

Comparison with 2010 ECAR survey

: . Spreadsheet Presentation Graphics
university
. . Software Software software
library website
B CWRU Freshmen 60.2% 78.8% 95.5% 49.3%
® National Response 81.2% 70.2% 91.7% 46.6%




Self — Reporting Student Skill Levels
with the following software:

Adobe Acrobat

e-mail software

M Expert - Fairly Skilled

Web publishing software
m Not Skilled

Desktop publishing

Database software




Laptop, Desktop, Netbook and/or Tablet PC?

The introduction of Netbooks slightly decreased the
percentage of laptops brought to campus over 2009

Tablet None 2010

Netbook_ 3% 19 Laptop usage over the years
5%
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93.90% 92.30%
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Did you purchase a warranty with the
computer you brought to campus?

3 year warranties
purchased most
often




Did you use the Case E-Store to purchase a
computer or related peripheral?

Total Use of
E-Store 39%

2010 2009 2008 2007 2006
Response Response Response Response Response
Percent Percent Percent Count Percent

No 61.5% 61.6% 67.1% 61.96% 41.36%

Yes Apple
17% vesDell  221% 27.7% 26.7% 29.53% 58.41%
ystem
Yes, Apple

System 16.8% 11.3% 6.6% 8.51% 5.61%

eStore use for Dell systems seem constant, while use
of the eStore for Apple Systems has continued to



The majority of those who did not purchase
from the e-store already had a computer

50.0%
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5.0%

0.0%

46.8%

If you did not use the
e-store, why not?

Cost of the | already had a It was easierto | didn’t know The brand | Other (please
system through computer  buy it elsewhere aboutthee- preferred was specify)
the e-store store not available

through the e-
store



If you have a laptop computer, do you use a
locking cable?

80.0%
70.0%

60.0%

m 2010
W 2009
W 2008
m 2007

50.0%
40.0%

30.0%

20.0% -
10.0% -

0.0% -

Yes No

Use of a locking cable continues to decline. Only 20% of
laptop users use a locking cable; those that do, purchased it
at a retailer.



Computer Backup

Do you regularly back up your Those who do backup their
computer system? systems use:




Also brought to campus:

Did you bring a gaming system Did you bring a desktop
to campus? printer to campus?




Did you bring your own network cable (RJ45) with you
to campus?

2009 — 61 % brought their own 2010 - 60.1% were provided a cable
cable by ITS




Connecting to the campus network from Residence Halls

Slight increase in number of individuals using the
wired network while in their residence halls.

70.0%

60.0%

50.0%

40.0%

30.0%

20.0%

10.0%

0.0%

through the wired
network, always.

17 9% 19.35%

14.63% 14.31%

through the wireless
network, always.

through both the wired
and wireless networks

m 2010
W 2009
w2008
m 2007



Virtual Private Networking (VPN) Usage on the Wireless Network

70.0%
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%

0.0%

Yes, always

Yes, sometimes

No

W 2010

14.1%

57.2%

28.6%

W 2009

14.2%

48.0%

18.5%

w2008

28.54%

37.98%

14.16%

W 2007

17.29%

35.71%

17.48%

While more people use VPN sometimes, less use it always




How many hours each week do you normally
spend doing online activities for school, work,

and recreation?

2010 2010 | 2009 | 2009 | 2008 | 2008 | 2007 | 2007

CWRU National CWRU National CWRU National CWRU National

Response Response Response Response | Response | Response | Response | Response

e thanwl:eiours PEMl 343% | 53.2% | 13.1% | 489% | 13.8% | 28.6% | 25.1% | 60.2%
=h Z?N ZZE“ Pl | 36.6% | 23.2% | 40.8% | 25.8% | 51.3% | 245% | 44.1% | 21.3%
A 43\/22?“ P 1 213% | 15.2% | 343% | 16.0% | 26.1% | 11.8% | 21.6% | 12.6%
Ve iEn A0 eS| g, 85% | 11.8% | 9.30% | 8.8% | 80% | 92% | 5.9%

per week

60% of First Year Students at Case use the network between
16 and 40 hours per week compared to 38% Nationally




Weekly Use of Network Resources —
Communications and Social Networking

Social networking websites
(Facebook, LinkedIn, etc.)

Create, read and send text
messages

Create, read and send
instant messages

Online multiuser computer
games

Social bookmark/tagging
(del.icio.us, etc.)

Online virtual worlds
(Second Life, etc.)

0%

1.76%

0%
96.59%

| Survey

88.2
9
91.3
56.60%
64.86%
12.10%
22.79%
15.10%
24.50%

2.90% B ECAR Nationz

9.12% m CWRU




Weekly Use of Network Resources —

® ECAR National Survey

Video-editing software (Director,
iMovie, etc.)

Audio-editing software (Audible,
GarageBand, etc.)

Graphics software (Photoshop, Flash,
etc.)

Presentation software (PowerPoint,
etc.)

Software resources

m CWRU Students

17.20%
18.23%

22.00%

24.86%



Weekly Use of Network Resources —
Download and Software resources

® ECAR National Survey  m CWRU Students

52.50%
Use the college/university

library website 33.91%

65.70%
Use the Internet from a cell

phone or PDA 52.86%




Student preference for courses using
information technology

. . ECAR National
Which statement best describes your preferences? Case at

Survey
Response Response
| prefer taking courses that use no information 1.4% 2.6%
technology.
. . . . f M4

| prefer taking courses that use limited information 11.0% 17.6%
technology.
| pref ki h derate level of
| prefer t? ing courses that use a moderate level o 63.2% 60.2%
information technology.
| prefer taking cou.rses that use information 21.8% 16.5%
technology extensively.
| prefer taking courses that use information 2. 59% 3.1%

technology exclusively.




Cell Phone Usage on Campus:
98.9% of incoming students brought a cell
phone to Campus

Individual Prepaid
Plan lan
8%

Carriers with largest
percentage of users

verizon | 1%
wrer | 311

Sprint F 9.4%




Handheld device: 52% either have a device that can connect
to the internet, or plan to purchase one (vs. 72% in 2009)

Do you own a smart phone (a mobile phone that offers more advanced
computing ability and connectivity) whether or not you use that capability?)

70.0%
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%

0.0%

65.6%

Yes Plan on purchasing one in No, and | don't plan to
the next 12 months  purchase one in the next
12 months

m 2010 = 2009



Handheld usage

60.0%

50.0%

40.0%

30.0%

20.0%

10.0%

0.0%

51.72%
46.2%

23.8%

Do you use the internet from your handheld
device even when a networked computer
(laptop or desktop) is easily available?

21.12%

16.2%
11.9%12.07%

11.21%
4.6% 3.88%

No, Never Seldom Neither Seldom Yes, Often Yes, Very Often
or often

M 2010 = 2009



Handhelds: Most acessed activities

Use social networking websites

E-mail

Check information (news, weather, etc.)

Use maps

Instant message

Download/stream music

Download or watch videos online

1

P 33.5%

58.3%

3.3%

71.4%




Other activities accessed with handhelds

Download or play games online

Use Internet photo sites

Read or contribute to blogs

Watch mobile TV

Report what you're doing on Twitter

Other

o0 I

5.3%

9.7%

7%

12.6%

12.1%

20.9%




W.A.R.N. system notification

M Has signed up for WARN M Has not signed up for WARN

2010

2009

2008

2007




W.A.R.N. — Reasons for not signing up

42 responded:

® Not interested
m Didn't know about it
W Other




Podcast Subscriptions

Do you subscribe to...?

Audio Video

4% 29%

= Yes, regularly M Yes, regularly

B Yes sometimes .
M Yes sometimes

" No, never
M No, never




Case Google Apps: Satisfaction

CWRU Google Mail 93.3%

(webmail.case.edu)

Google Calendar
(webcalendar.case.edu)

m Satisfied
m Neutral
M Dissatisfied

Docs and Spreadsheets
(webdocs.case.edu)

iGoogle Start page
(webstart.case.edu)

Sites
(sites.case.edu)




Google Satisfaction Comparison

N~ e~y

69.5%

CWRU Google Mail Google Calendar  Docs and Spreadsheets| iGoogle Start page Sites
m 2010 93.3% 67.8% 66.3% 62.3% 69.5%
2009 95.2% 73.5% 75.4% 72.9% 68.3%
2008 91.7% 79.9% 68.8% 69.7% 69.2%
2007 78.2% 50.7% 48.4% 63.4% 0.0%




Have you set up or customized the
iGoogle Start page for yourself?

This question was included
as a means
to inform the students of
the service.




Customization of Start pages thorough
the years: iGoogle, Webstart, MyCase

100.0%
90.0%
80.0%
70.0%
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%

0.0%

2010

2009

2008

2007

M Yes

22.0%

11.0%

32.0%

50.28%

B No

78.0%

89.9%

69.0%

51.41%




Applications used on the iGoogle Start
page in 2010 :

News I 51.9%

Maps N 49.0%
eSuds (laundry status) RN 46.2%
Bus Routes N 45.2%
Events/Activities _45.1

My Schedule

%

Quick Links

Other (please specify) - 5.8%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0%



Student Information Systems: Access
From what launching point do you usually access the Student
Information System (SIS)?

iGoogle Start
Page
6%




SIS System: Satisfaction with Services

100.0%
o o)
75.0% 11.3% 72.0% 69.9%
62.5%
=70 60.0%
. 0 0,
57.1% 58.6%
47.7% 52.0%
50.0% 170
25.0%
0.0% Fi ol
. . inancia
Online Ac;.ldemlc Blo/l?emograph Information Unofficial
Searchable Registration Advisement ic Data (Viewin, Authorized User Transcript
Schedule of & Shopping Cart (Academic (Addresses, . & My Planner p
(Add/Drop/Swa . Information and Setup (Cumulative
Classes a Class) Requirements Phone Making a Grade Report)
P and What-ifs) | Numbers, etc) g P
Payment)
H Satisfied 71.3% 72.0% 69.9% 47.7% 52.0% 57.1% 62.5% 60.0% 58.6%
H Neutral 16.6% 19.0% 20.8% 32.9% 40.7% 29.2% 29.0% 32.8% 34.9%
m Dissatisfied 12.1% 8.9% 9.4% 19.4% 7.4% 13.8% 8.5% 7.2% 6.5%




SIS System:
Satisfaction with Services - Comparison

100.0%

75.0%

72.0%

69.9%

57.1%

62.5%

60.0%

58.6%

52.0%
47.7%
: I I I I
25.0%
0.0% Fi ial
. . . inancia
Online Aca.\demlc Bio/Demographi Information Unofficial
Searchable . . Advisement c Data L . .
Registration . . (Viewing Authorized User Transcript
Schedule of Shopping Cart (Academic (Addresses, . My Planner )
(Add/Drop/Swa . Information and Setup (Cumulative
Classes a Class) Requirements Phone Making a Grade Report)
P and What-ifs) | Numbers, etc) g P
Payment)
M 2010 Satisfied 71.3% 72.0% 69.9% 47.7% 52.0% 57.1% 62.5% 60.0% 58.6%
M 2009 Satisfied 78.4% 76.8% 73.3% 52.9% 61.7% 62.1% 61.8% 66.2% 60.0%




Usage of Other ITS Services

y

MediaVision

21.8%

Case YouTube |Software Center Blackboard |Adobe Connect iTunesU
Courseware
m 2010 23.2% 78.4% 62.1% 99.7% 25.7% 21.8%
m 2009 20.3% 62.1% 76.8% 94.0% 21.6%
™ 2008 14.8% 48.1% 62.5% 89.0% 16.5%




Satisfaction with Other ITS Services

87.7%

Case YouTube

Software Center

(http://www.yo |(http://software, MediaVision Blackboard | Adobe Connect TunesU
utube.com/case center.case.edu| Courseware
) )
m 2010 53.2% 85.1% 79.3% 87.7% 59.1% 55.4%
m 2009 61.9% 81.4% 82.4% 85.0% 65.6% 0.0%
m 2008 16.18% 43.24% 35.07% 40.00% 22.37%




Number of current courses that use

MediaVision Software

60.0%

50.0%

40.0%

30.0%

20.0%

10.0%
0.0% —

5

W 2010 12.2% 40.7% 35.6% 10.7% 2.1% 0.0%
W 2009 8.9% 31.6% 35.8% 18.5% 3.5% 1.6%
w2008 12.3% 21.9% 50.0% 14.7% 1.1% 0.0%




Students were asked if they were
aware that they have access to free,
unlimited technical support




Connecting to the campus network

70.0%
73.9% of Case students connected to our
60.0% network on their own, or with the help of
other students, while 29.6% were
0, .
20.0% connected with the help of our Tech
40.0% Support.
29.6%
30.0%
20.0%
10.0% 6.5%
0.0% 0 -
. n my own -- wit With assistance from tech None of the above, | am
On my own assistance from another )
support still not connected
student
m 2010 51.8% 12.1% 29.6% 6.5%
m 2009 58.8% 17.8% 16.6% 6.8%
m 2008 62.20% 27.10% 5.80% 4.18%
m 2007 53.44% 27.70% 18.86% 0.00%
m 2006 63.70% 22.50% 10.10% 3.70%
M 2005 32.80% 22.50% 24.60% 17.00%




Move-in Tech Support Rating:

Of those who used ITS Tech support for their
initial connection to the network, they rated the
support as:

37.5 % responded
that they did not
use ITS Tech
Support at move in




Technical Support: Usage

Usage of online and phone support slightly higher —
in person support use is slightly lower

100.0%

90.0%

80.0%

70.0%

60.0%

50.0%

40.0%

30.0%

20.0%

10.0%

0.0%

88.9%

Walk-In Center - Sears

73.7%

Walk-In Center - Bellflower

Help.case.edu web site

368-HELP call in line

m Used - 2010

11.1%

26.3%

36.3%

35.6%

W Used - 2009

28.9%

33.0%

13.0%

12.5%

m Have Not
Used -2010

88.9%

73.7%

63.7%

64.4%

B Have Not
Used -2009

71.1%

67.0%

87.0%

87.5%




Technical Support Satisfaction:
Those who have used our services report

their experience as:

(216)368-HELP

5.3%

6.3%

M Excellent
m Good

10.

™ Average
M Fair

® Poor

help.case.edu website

M Excellent
m Good

™ Average
M Fair

® Poor



Technical Support Satisfaction:
Those who have used our services report
their experience as:

Walk-In Center - Bellflower Walk in Center - Sears

599 4.4%

M Excellent
m Good

M Excellent
m Good

13.

W Average
W Fair

™ Average

W Fair
W Poor

® Poor




Expectations about technology at CWRU

We asked: How well, overall, would you say that your expectations about
technology at Case have been met?

88% of Freshmen responded that we have met or exceeded expectations.

70.0%
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%

0.0%

60.4%

W 2010 = 2009

My expectations have You have met my My expectations have
been exceeded. expectations. not yet been met.



How to better meet
expectations/other comments

e Students shared comments regarding the
following areas:
— Bandwidth
— Mediavision
— Network Speed
— Software Center
— Student Information Systems
— Tech Support



