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Overview

Objective: to gather information to help ITS assess
needs and expectations and to help improve
communications and outreach strategies for
Incoming students

Survey distributed electronically to first year
undergraduates (1,099 students)

511 respondents (46.5%)
Survey open for 12 days: (September 25 — October 6)
One iPod Touch raffled off

= Winner: llya Kolb



Objectives

= Review effectiveness of pre-arrival communications,
specifically regarding computer specifications

= Assessing penetration of, and make students aware of
eStore , Student Information System, Software Center,
other ITS offerings

= Evaluation of trends and patterns to enable sound
policy making and investments.



Computer Specs: Did students know about the

computer specifications before coming to Case?

2008 58.0%

2007 72.63%

®Yes
2006 90.00% ENo

2005 91.20% i
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Computer Specs:

How did students find out about technical requirements?

2008 w ‘- hl

2007 60.85% . ..I ® Case Admission's website
| m Case's ITS Help Desk Website
Email from Admissions
0
2006 54.67% P . -l B [nformation Fair

. Orientation session brochure

m Orientation session presentations
2005 BN H B

= Friend

2004 I

0.00% 50.00% 100.00% 150.00% 200.00%

® Other (please specify)




Computer Specs:

Did students follow our Computer Recommendations?
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Computer Specs:

Reasons Recommendations were not followed:

1.7%
2.5%

EDid not know

EDidn't matter

Too expensive

mDidn't know where to buy

= Wireless only

m Better Deal

=Was told it didn't matter

= Exceeded

recommendations

Other



Key Findings - Understanding Computer Specifications

= Students continue to know about specs by the
double message from Admissions and ITS

= 80% of respondents who knew of the requirements
bought a computer that met those technical specs.

e Half who did not, exceeded the technical
specs

= The majority of respondents who did not purchase
a computer meeting the technical specs already
owned one.



Brand of Computers brought to campus

Percentage | Percentage | Percentage

Purchased Purchased Purchased
2008 2007 2006
Dell 41.40%  43.30%  53.50% Key Finding S:
Apple 17.70% 20.11% 16.80%

Lenovo - IBM  3.50% 2.90% 2.60% eDell continues to be leader
*HP has increased share

HP 17.50% 14.13% 9.30% _ )
. 1 10% 2 085 ) con *Apple continues to gain share ,
ateway . () o (] o () - 0

although not as high as in 2007
Sony 3.30% 4.17% 3.30%
Alienware 0.60% 0.36% 0.70%
Made it myself 5.60% 4.53% 7.70%
None 1.00% 1.99% 0.70%

Other (please

. 11.10% 10.69% 11.20%
specify)



Laptop, Desktop and/or Tablet PC?

Laptop usage continues to grow: 91% in 2007

2008

H | aptop
m Desktop
Tablet

® None




Did you use the Case E-Store to purchase a computer or

related peripheral?

Total Use of
E-Store 33.3%

Yes Apple
6%



Connecting to the campus network

70.00%

60.00%

50.00%

40.00%

30.00%

20.00%

10.00%

0.00%

A 0
62.20% 89% of Case students connected to

our network on their own, or with
the help of other students

= 2008
m 2007
2006
m 2005
- 4.18% t
On my own On my own -- with  With assistance from None of the above, |
assistance from ITS/PerceptlS tech am still not connected

another student support



Connecting to the campus network from Residence Halls

60.00%

50.00%

40.00%

30.00%

20.00%

10.00%

0.00%

through the wired network,
always.

through the wireless
network, always.

through both the wired
and wireless networks

m 2008
m 2007



Wireless Network Experience prior to arriving at Case

90%
80% 17% 17%

72%
0% 63%
60%
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40%
30%
20% -
10% -
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mYES
“NO

2008 2007 2006 2005 2004

Percentage of Students with Wireless Network Experience
remained the same as in 2007



Virtual Private Networking (VPN) Usage on the Wireless Network

Usage has grown

40.00% 37.98%
35.00%
30.00%
25.00% -
20.00% -
15.00% -
10.00% -
5.00% -
0.00% -

35.71%

28.54%

Yes, always  Yes, sometimes No

In 2007, almost 30% reported that they did not know what VPN was;
In 2008, less than 20% did not know what VPN was.



Usage of Carbonite Backup Solution

100.00%
90.00%
80.00%
70.00%
60.00% 86.59%
50.00%
40.00%

30.00%

0.00% -

Use Carbonite Do Not Use Carbonite

m 2008
m 2007

In both 2007 and 2008, 60% of all respondents were
not yet aware of Carbonite as a backup solution



How many hours each week do you normally spend

doing online activities for school, work, and recreation?

_ 2008 2008 2007 2007

Case National Case National

Response Response Response Response
h(laistz tphearn\/vle6ek 13.8% 28.58% 25.14% 60.20%
o zinZErs o >1.3% 24.54% 44.09% 21.30%
® 43\,22?’5 i 26.1% 11.75% 21.58% 12.60%
hlznﬂtj)rrse;:f\?vggk 8.8% 8.00% 9.19% 5.90%

77.4% of First Year Students at Case use
the network between 16 and 40 hours per
week compared to 34% Nationally



Weekly Use of Network Resources —

Similarities to National Survey

= ECAR National Survey  mCase Students

Use Online virtual worlds?

_ _ _ 91.30%
Use social networking websites ? 91.74%

Use the college/university library website”~ 57.96%

17.40%
Use the Internet from a cell phone or PDA? 17.93%

81.10%

I?
Create, read, and send text Messages” 83.69%

67.50%

3 ?
Create, read, and send instant messages” 69.92%




Weekly Use of Network Resources —

Differences to National Survey

= ECAR National Survey mCase Students

Use Webcasts?

Use Podcasts?

13.83%

Social Bookmark/Tagging 13.50%

Use Online Multiuser compter games

21.82%




Weekly Use of Network Resources —

Download and Software resources

= ECAR National Survey mCase Students

Use Video Editing Software?
Use Audio Editing Software?
Use Graphic Software?

Use Presentation Software?
Use Spreadsheets?

Download Web-based music or videos?

Use an electronic device for writing
documents for your coursework?

5.50%
6.72%

8.30%
12.61%

21.90%
25.85%

20.40%
26.27%

24.50%
33.97%

46.40%
62.18%

60.40%

79.32%



Cell Phone Usage on Campus:

99.1% of Incoming students brought a cell phone to Campus

® Family Plan mIndividual Plan

Plan Carrier

|
Other | 16.70%
41.40%

Verizon

Sprint 10.10%
Revol [0.20%

Cingular/AT&T 25.30%
Alltel ;4.90%




Use of Text Messaging

m Uses text messaging m Does not use text Messaging

2007 76.36% 23.64%

2008 86.60%




W.A.R.N. system notification

m Have signed up for WARN

In 2007. we asked how = Unwilling to sign up for WARN

many would be willing
to sign up, if such a
system were in place.
Responses were
almost identical:

71% would,

29% would not




IPod/MP3 Player Usage

o 85.5% of First year students have iPods or other MP3
type devices; of those 50 % are equipped for video.

e |tis clear that the students use these devices primarily
for entertainment.

— 70% NEVER listen to PODCASTS (unchanged)
— 90% NEVER listen to VODCASTS (unchanged)

 However, when offered the possibility of classroom use,
— 61% would be interested in PODCASTS (slight increase)
— 57% would be interested in VODCASTS (slight increase)



Case Google Apps: Usage and Satisfaction

At the time of the survey, 65% of
First Year Students had used Case Google Apps.
Of those who have used Case Google Apps,
they are very satisfied with the products:

Case Google Mail
(webmail.case.edu)

Google Calendar
(webcalendar.case.edu)

Docs and Spreadsheets
(webdocs.case.edu)

Start page (webstart.case.edu)

Sites (sites.case.edu)

S 68.

S 69.

L 1

79.86%

795%

70%

23%

m 69.

.69%

Dissatisfied
Neutral
m Satisfied



Set up or Customized the Case Portal for myself




Use of the Case Portal

2008
2007 Other (please specify)
B None of the above
Software Downloads
2006 B Resources
m Activities
2005

0.00% 20.00% 40.00% 60.00% 80.00%



ITS Services: Usage and Satisfaction

Although usage of these services need to be increased, those
students using the following services are generally satisfied:

7.66%
Software Center 6.76%
(http://softwarecenter.case.edu) 43.2:;/005/
5.88%
Case YouTube 36.76% . ..
(http://www.youtube.com/case) pcies Dissatisfied
e Neutral
. 16.33% Satisfied
Spark Instant Messaging ‘ 34.69% = Have Used
(http://www.case.edu/its/im) - 1103-33%
Docshare Document sharing 4.92%
27.87%

application 67 21%
(http://wiki.case.edu/Docshare) _ 13.17%



ITS Services: Usage and Satisfaction

Although usage of these services need to be increased, those
students using the following services are generally satisfied :

5.26%
32./89%
Adobe Connect 09 370
M 16.52%
1.74%
- oo 0 g 5 5
MediaVision Courseware N L 7 Dissatisfied
o2ATE Neutral
4.13% Satisfied
0
Blackboard 820% 40.00% = Have Used
98.92%
12.82%
35.90%

Pachyderm o —
8.57%



Student Information Systems: Do you feel that you've been

sufficiently informed regarding the new system and its services?

17.90%

m Well Informed
® Neutral
Not Informed



SIS System: Usage and Satisfaction

Axis Title

100.00%

90.00%
80.00%
70.00%
60.00%
50.00%
40.00%
30.00%
20.00%
10.00%

0.00%

Financial

Online HGELENIE ERDDETMETE Information Unofficial

SRAEEE Registration AR YEEIIE! i3 DEiE (Viewin Authorized Transcript

Schedule of 9 (Academic (Addresses, 9 p

(Add/Drop/Swa - Information User Setup (Cumulative
Clesses a Class) REPEIES Pl and Making a Grade Report)
P and What-ifs) Numbers, etc) g P
Payment)

H Usage 97.65% 96.16% 77.14% 63.95% 90.81% 70.54% 57.30%
B Satisfaction 80.09% 79.38% 55.96% 60.07% 62.82% 66.16% 64.79%




SIS System: Launching Point

From what launching point do you usually
access the Student Information System (SIS)?

100.0%
90.0%
80.0%
70.0%
60.0%
50.0%
40.0%
30.0%
20.0% -
10.0% -

0.0% -

e I

Registrar’'s Web Page MyCase Portal Favorite or Bookmark  Other (please specify)




PerceptlS Services: Usage

First Year Students are tech savvy;
they have not had to use technical support via:

216-368-HELP call in line

help.case.edu website

Walk in Center - Bellflower

Walk in Center - Sears

Technology Passport

|
. 20.19%

. 18.81%

. 5.959

o\

. 10.f4%

_ 1T1.39%

79.81% Have Not
Used
" Have Used
81.19%
94.05%
89.76%
85.61%




PerceptlS Services: Satisfaction

Those Incoming Students who have used technical support
report their satisfaction with:

|

. . 25.61% D t f d

(216)368-HELP call in line ﬁ7.o7% ISsatistie
57.32% Neutral

15 = Satisfied

PerceptlS Walk-In Center - Sears 7.69%
_ 79.49%

PerceptlS Walk-In Center - 4-17°f2 o0
0
EtellifpE P S S 83.33%
22.08%
Help.case.edu web site 20.78%
57.14%
Referred to the Technology Passport L e

.65%
(handed out at Welcome Days) (g =7 320




